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/50 miljoner barn och unga
kommer att ha overvikt eller obesitas 2050

Yearly change in prevalence (percentage points)
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Hur kan vi bryta kurvan i tid?
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Skolungdomar ar stillasittande
drygt 10 timmar per dag

Rapport fran Hjart-Lungfonden
och Canerfonden: Ett
stillasittande Sverige — sa
vander vi trenden.
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Barn exponeras for matreklam | sociala medier

| h
| -
100% :
. Classroom data and real-world data
|
|
80% | 40%
|
|
60% | 30%
40% 20%
20% 10%
0% 0%
Classroom data Real-world data Fast Unhealthy Sweet salty Other
B Other food and beverages food beverages snacks snacks
B Unhealthy food and beverages
In your phone, 2025

Figure 5. Children's exposure to unhealthy food and beverages in social media advertisements, based on data o
from both classroom and real-world data. Unhealthy beverages are a combination of the beverages categaory, Rapport fran UNICEF och

i.e. artificially sweetened beverages, sugar-sweetened beverages, energy drinks and alcoholic beverages. Hjart_Lu ngfonden
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Vara matvanor forsamras
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Samhallskostnaderna for overvikt och obesitas

beraknades for ar 2023 till

80,4 miljarder kronor

IHE Rapport 2025:7
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Hur kan vi bryta kurvan i tid?
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Kombinationsbehandling

Obesitaskirurgi

Lakemedelsbehandling

Strukturerat stod, i grupp eller enskilt
Energireducerad kost

Fysisk aktivitet

Andra faktorer som somn, stress, alkohol

Egenvard med levandsvaneforandringar

Hur kan vi bryta kurvan i tid?
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Obesitas — vems ar ansvaret att bryta kurvan?
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